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This thesis surveys the recent research on the consumption concept in China. The 
years between 2006 and 2011 witnessed a flood of publications on the consumption 
concept, however, there are still problems, among which the most serious one is the 
ambiguous conceptual definition which hinders the dialogue with Western academia. 
Through the exploration on plenty of Chinese and English literature, this thesis makes a 
comparison between Chinese and Western works on the consumption concept, and some 
arguments and suggestions are contributed for further clarification.  
Chapter 2 summarizes the features of the research on consumption concept in 
Western academia, investigating its origin and development as well as contemporary 
conceptual employment, issues and publications. 
Chapter 3 surveys the origin and the development of the research on consumption 
concept in China, in comparison to the Western counterpart, and reviews the recent 
research through literature analysis. 
Chapter 4 summarizes the distinction between Chinese and Western research on the 
consumption concept in comparison, concerning the dimensions of concept and 
approach, 
Finally, chapter 5 concludes three methods for the redefinition of consumption 
concept and indicates the best of them. This thesis argues that the research on 
consumption concept should be defined as ‘the cognition and the evaluation of subject to 
the consumption as an idea’, i.e. the research on ‘the consumption idea’ which is parallel 
to the consumption attitude and value, and consists the research on the psychological 
structure of consumption altogether. 
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念问题的观察、解释和反思也在 21 世纪前十年里出现了一个热潮，从 2006 年到
2011 年，每年都有超过 30 篇的文献出现在中国知网（CNKI）上，平均每年 31.7
                                                             
1 从中国知网（CNKI）的文献搜索情况可以大致看出中文研究对于消费问题的关注增长情况。笔者在中国
学术期刊网络出版总库中按照不同年份搜索篇名中包含“消费”关键词的中文文献，发现自 20 世纪 90 年代
以来消费研究文献数量按年份有如下变化：1990-1993 年文献数量减少，从 1990 年的 357 篇减少至 1993
年的 269 篇；1994 年突增至 766 篇，此后稳步增加至 1998 年的 1103 篇；1999 年文献数量较前年又出现翻
番情况，为 2848 篇，此后 2000-2005 年间年度文献数量出现跌落与回升，但自 2001 年来消费研究的中文
文献数量每年稳定增长，年度文献数量都在 2000 篇以上。因此可以说：虽然中国消费问题的研究开始较早
（CNKI 上可搜索到 早的期刊文章为 20 世纪 50 年代发表），但真正形成广泛的关注和研究热潮则是在世




























































































































典经济学开始的。从 14 世纪开始，consume 一词就出现在英文里，可追溯的 早
词源是拉丁文的 consumere——指完全的消耗、吞食、浪费、花费。在所有的早期











































































































































它们的科学研究才开始发展起来。美国学者艾肯（Lewis R. Aiken）通过对 20 世








































20 世纪 30 年代之后态度研究文献数量开始超过价值观研究文献数量。此时测量价
值观的心理测量学方法得到发展，因而推动价值观研究。 早的价值观量表可能
是美国心理学家奥尔波特（G. W. Allport）和阜农（P. E. Vernon）在 1931 年开发
的价值观研究量表，这是根据 1928 年德国哲学家斯普兰格（Eduard Spranger）提
出的 6 种价值取向分类而设计的测验，包括理论、经济、审美、社交、政治和宗
教。然而早期的价值观测量工具是从内容上而非维度上对价值观进行分类，与近
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